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THE NEWS STORY – it all starts 
with it

Basic journalist questions– 5W + H (WHO, 
WHAT, WHERE, WHEN, WHY + HOW)

But what is the correct order?

MOST IMPORTANT THING COMES FIRST!



THE INVERTED PYRAMID



And what about style?

• Short sentences
• Avoid being overly descriptive or complex 
• Avoid foreign words and abbreviations
• Be accurate (double-check information)

YOU NEED TO GET READER’S ATTENTION FAST, 
NO BUILD UP



More about style…

• Journalist needs to understand everything 
she or he is writing about – ask questions

• Then ask more questions
• Leave out everything that is not important
• No comments or opinions in news
• Literary style vs journalist style

CAN OUR NEWS STORY GROW INTO A NEWS FEATURE 
OR A FEATURE STORY?



How to write a good LEAD

• Skill and creativity come into play – PRACTICE
• It must grab the attention, but deliver most 

important information – something new, 
shocking, something un-known so far, 
something interesting AND also include all 
other relevant information

• Should we delete everything except lead – do 
we still have a good piece of information?





The importance of QUOTES

• They give ‘juice’ and credibility to the story
• We can modify them, make them shorter, but 

not change the context
• Quoting and paraphrasing – make a story 

more dynamic
• ‘Translate’ administrative style into a 

language known to broader public



What about TITLES?

• Keep them informative and attractive
• Clickbaits are getting out of trend
• Don’t make them abstract and broad

Titles for newspapers are different from titles for 
online media – we have to think about 
KEYWORDS, SOCIAL MEDIA, SPEED OF READING







What else can we write?

NEWS FEATURE – goes into more details than a short 
news story
ANALISYS – when some news give you a good motive 
to reach to experts for opinion
FEATURE STORY – a larger story on some topic
INVESTIGATIVE FEATURE – advanced approach
COMMENTARY / OPINION – you still need to give a 
context in a lead
INTERVIEW – ask relevant and focused questions, 
needs good preparation



How to find a good topic?

PRACTICE FOR JOURNALIST MINDSET:
• ask your journalists on a regular basis what have 

they noticed on the way to school, in school, in 
their neighbourhood…  - is there a story there 
somewhere?

Pitch ideas and brainstorm them with other 
journalists.



What to have in mind before 
you even start with a story?

FOCUS – keep it narrow and you won’t get lost in the story, 
you’ll include only relevant information and subjects
APPROACH – decide when it is time to write ‘lite’ stories, or 
from writer’s point of view
BE RELEVANT 
ASK BOTH SIDES – a good journalist gives the opportunity to 
all sides of the story to be presented – don’t underestimate 
your readers



ENCOURAGE

CREATIVE
&

CRITICAL
THINKING



EDITORS…

• Let journalists propose a story – then help 
them CLARIFY the idea and focus

• Keep strict DEADLINES – young journalists 
learn responsibility that way

• ALWAYS be a devil’s advocate
• Let young journalists teach others what they 

have learned, and EXCHANGE EXPERIENCES
• Teach PROACTIVITY and PERSISTENCE



AND WHEN THE STORY IS WRITTEN…

• DOUBLE-CHECK all the facts

• Do you need to do a FOLLOW UP – don’t let go of your 
story until it is published, not even then

• Are we happy with the title?

• Have we provided images / photos?



LET’S GET

TECHNICAL



WHICH FONTS DO WE USE FOR 
PRESS, AND WHICH FOR WEB?

Serif for press

Sans-serif fo web



WHAT KIND OF IMAGES DO WE NEED?

For PRESS – high resolution – 300 DPI
For WEB – small resolution – 72 DPI (they need less 
memory on the server, and remain clear on the 
screen)



Images need a caption and an 
author credit!

• Treat them just like any written story

• Answer all journalist questions when writing a caption for 
archive, keep only relevant info when publishing

• If there are more than one persons on an image, we name 
them from left to right





NEVER TAKE IMAGES FROM GOOGLE, they 
might be copyrighted

ENCOURAGE journalists to take photos 
relevant to the story, even with smartphones

FREE stock photos can be found online: 
Pixabay, Freepik…



GOING

ONLINE



You can do it for FREE! – most of the platforms 
are free of charge.

For more professional approach, you can make 
your own website with costs as low as 100-200 
EUR/year

Learn how to create a web portal yourself and 
with your students – there are many easy 
tutorials online



WHAT IS CMS?





LEARN YOUR ONLINE ENVIRONMENT:

• Readers are lazy – you need to keep them interested

• Create smaller ‘chunks’ of text, incorporate and embed 
infographics and video

• Most of the readers don’t read in detail, they are looking 
for relevant phrases and keywords

• Everything must be prepared for sharing on social media



WHERE TO START WITH A WEB CONCEPT:

• Keep everything simple and easy to navigate

• Create focused categories

• Create attractive homepage BUT REMEMBER – most 
readers come directly to inner pages and stories via social 
media shares

• Think twice before allowing comments!



THANK YOU!

STAY CURIOUS…


