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COMMON CRITERIA OF SUCCESS IN COMPANIES PRESENTED BY ALL PARTNERS
	France
	Romania
	Croatia
	Bulgaria
	Germany
	Spain

	ANKAMA
	Orthodox Philantropy Association Berca
	MLACO
ANCONA
HEMCO
CRNOVCOMMERCE
METEOR
ĐAKOVAČKA VINA
GRUBE
	CHEMICAL PRODUCTS
	TOBIT
	FINSA

	- Creative
-Drawing
-Technical and computer
- Teamwork
-Professionalism
-Adapt to different media
- Communication
- Able to diversify
- Use different software
- Imagine different senarios
- Develop network
- Manage servers
- Foreign langages
- Create special events
- Share experiences
- Explain the work
- Read delegate
- To trust others
- Be reactive- 
	-Being able to have innovative ideas
-Never stop investing in new resources
-Services offered: adapted to the market
-High quality of the services offered
-Flexibility
-Good communication with people
-Believe in people and help the ones in need


	-Clearly defined goals
-Readiness to take risk
-Love for work
-Constant learning and professional devlopment
-Guick adaptability to changes on market
-Ic technology
-Knowledge of foreign languages
-Care for employees
-Sacrifice
-Team work
-Desire to succeedd

	-Recycling as future which creates new product and new custommers
-Production of energy efficient systems 
-Production of ecological  and environmentally friendly products
-Innovations and constant investment in new ecological products 
-Development of technology for saving energy
-Own design
-Sustainable development  
	-Constant innovation
-Market research and adapting to changes 
-Instinct  for launching new products
-Keep pace with technology 
-Multifunctional premise which can be used for different purposes - adaptability 
-Constant introduction of new trends 
-High quality equipment which follows new trends 
-The most up-to-date ways of payment- the simple way of booking and paying
-Availability to all age groups 
-Convenient market cost
	-Respect toward employees and care for them
-Defined goals
-Motivation for bussiness
-Quality
-Investment in inovation and research
-Variety of products
-Care of enviroment and community
-Corporate social responsibility
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