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------------ The Future of Food Packaging F R A d b e

MARKETRESEARCH

AIMS ANDQUESTIONNAIRE

The AiIm of the market research is 1o
evaluate the supply and demand, the
object In question being our bioplastic-
based food packaging.

For this purpose we used a short
questionnaire composed of 6 guestions
regarding our project

The Pie Chart shows the Answer
Percentage of all 6 questions packed
INTo one Pie Chart,

LOGOS

'he Principle that the Logo Is based on suggests
the Power of Evolution In the Plastic Industry. [t aims
to target a big source of pollution, namely, plastic
bofttles.
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Following our marketing research, we came to the conclusion that
businesses and people are very open 1o the idea of bioplastic
packaging and are actually embracing it.

We at BP-Tech aim to offer a new take on food packaging by
offering a biodegradable and environmentally safe package,
protecting planet Earth on the long run
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