
AD DETECTIVES

INS MARINA

ANALYSING PERSUASIVE LANGUAGE IN 
ADVERTISING



Lesson Plan

STAGE SUBJECT PROJECT TITLE

4th ESO (15 years old) ERASMUS SESSION AD DETECTIVES



● To raise awareness of the different techniques applied in selling 

products to children and teenagers

● To become aware of the format and structure of ads

● To understand their own reactions, as consumers, to these ads

● To get to know legal framework referring to advertising in our country



Step 1. Brainstorming

What is advertising?

Why is there 
advertising in TV 

programs, magazines, 
flyers, or newspapers?

How many different 
types of advertising 
can you think of?

Did you know that the 
cost of advertising 
during the Superbowl is 
160,000＄ a second!??



Sometimes ads can break the 
rules and tell us blatant lies!

Check out some examples in the 
following video.

● What products are they selling?

● Who are they selling the products to?

● What selling strategies are they using keeping in mind their target market?

http://www.youtube.com/watch?v=nsy9v1zp2Gs
http://www.youtube.com/watch?v=nsy9v1zp2Gs


Step 2. Rules and strategies

https://drive.google.com/file/d/1unLpd4YFh5iCIRPncfaNMD8qUbkvK8fM/view?usp=sharing
https://drive.google.com/file/d/1unLpd4YFh5iCIRPncfaNMD8qUbkvK8fM/view?usp=sharing
https://drive.google.com/file/d/1vqyudF36DKkuCNE_OfeWv7mhSCWySkQu/view?usp=sharing
https://drive.google.com/file/d/1vqyudF36DKkuCNE_OfeWv7mhSCWySkQu/view?usp=sharing


Step 3. Be an Ad Detective!
SEE HOW WELL ADVERTISERS FOLLOW THE RULES FOR ADVERTISING TO KIDS!

1. Each student collects 2 video ads aimed at children or teenagers

2. Complete the following ad log:

a. Name and description of the product

b. Target audience

c. Describe what happens in the ad

d. Does it follow the RULES for advertising?

e. Which of the AD STRATEGIES are used?

3. Present your findings to your classmates.


