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Lesson plan

Stage Subject Lesson title

2nd CSE- 14 years old Physics & Chemistry …takes the doctor away

3rd CSE - 15 years old Art Art keeps the doctor away

4th CSE - 16 years old English
Is it healthy or is it 

marketing?



…Takes the Doctor away



…Take the doctor away
● Be aware of healthy daily habits.

● Observe healthy habits we make as individuals.

● The little things we do every day are also healthy. You don’t need to pay 

for a gym.

● Find out what benefits these healthy habits bring us both physically and 

nutritionally.

● Create an advertising campaign.

● Give uniformity to the advertising  campaign taking into account the work 

of your classmates.

● Work as a team and learn to make joint decisions.Le
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…keeps the doctor away

An Apple a Day…

… Keeps the Doctor Away



…keeps the doctor away

Origin of this proverb



…keeps the doctor away

but…what a proverb is?

It’s a short memorable saying that expresses a truth or 
gives a warning. 

It is usually a short phrase that expresses popular knowledge 
and is transmitted by oral tradition.



…keeps the doctor away



…keeps the doctor away



…keeps the doctor away

A cigarette a day 
DOESN’T KEEP

 the Doctor away

Nicotine acts as a blocker of 
ganglionic nerve transmission

Cigarete dienā
NESAGLABĀT
 Doktors prom

Nikotīns darbojas kā 
ganglionu nervu transmisijas 

bloķētājs
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…keeps the doctor away

Paldies - Thanks



Art Keeps the Doctor Away



Previous Knowledge:

● Students have previous knowledge of Canva, Gimp and are familiar with G 

Suite. 

● This activity is contextualized in a project about “Cure” developed with the 

association Art i Escola. On May students will have the oportunity to show 

their pieces of art at the Museum of Granollers. 
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Art Keeps the Doctor Away

https://www.artiescola.cat/ca/


Lesson objectives:

● To use digital tools as a way of discovering new artistic references.

● To apply colors in graphic design respecting legibility. 

● To design posters interpreting pieces of art from the point of view of healthy 

life.

● To write creative slogans calling for the students to assume a healthy style of 

life.

● To show students productions on school screens as an advertising campaign. Be
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Art Keeps the Doctor Away
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Legibility presentation:

● Karl Borggrafe chart

● Examples

Tools: 

● Arts&Culture

● Google Images

Art Keeps the Doctor Away
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Art Keeps the Doctor Away

Arts&Culture
[Keywords: food vocabulary, still life, painting…]
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Art Keeps the Doctor Away
Google Images: search a screen 
capture.
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Art Keeps the Doctor Away

● Searching pieces of art or slogan: students are free to 

choose whether to start from searching an image or a 

slogan.

● Connecting the image with the slogan. 

● Correcting the slogan and its legibility projecting the 

productions in the classroom.

● Doing the necessary modifications to start the campaign.    
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Art Keeps the Doctor Away

● The digital posters are shown in the school screens to raise 

awareness of a healthy style of life in the students 

community.     



Is it healthy or is it 
marketing?



Is it healthy or is it marketing?

● To interpret information from infographics and Youtube video ads.

● To reason and develop personal statements about the topic mentioned.

● To learn more about how advertising makes us unhealthy/ fat/or even 

obese.

● To understand their own reactions as consumers.
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Is it healthy or is it marketing?
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Watch these ads and fill in My 

Food Commercial log to 

identify:

- The product sold

- The target audience

- A step by step outline of 

what it’s happening in the ad



Is it healthy or is it marketing?
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What is your favourite ad?

Did you know what happened with this 
ad?

Danone and its brand Activia launched a 
campaign on “Gut Health Challenge”. 
After the trial, Danone had to pay 35$ 
millions to affected consumers.

35$ 
millions!



Is it healthy or is it marketing?
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1. Analyze some food ads typically aimed at teenagers and families. 
Each team will analyze a product.

2. We encourage you to use Yuka app or search online to check out 
calories and ingredients from products. 
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Is it healthy or is it marketing?




