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 A43             DO I WANT ALL THIS STUFF? 
Objectives
· Identify two factors that determine consumer demand 

· Distinguish between fact and opinion in advertisements 

· to identify how advertisements try to  influence buyers by exploring the frequency of ads in their lives 

· to learn to analyze what ads are trying to sell...and trying to hide.
· To use economic reasoning to better understand the factors that influence consumer demand and spending decisions.

Materials Needed 
Samples of printed advertisements for products especially those aimed at students' age or 

recorded samples of TV commercials or ads from the web
Art supplies, red and blue markers, hangers, yarn, index cards, hole punch, a stand for hanging the mobile
Worksheets
Procedure

Gather the ads and create a PPT or copy them and make a small stack for each group of students.  Create a slide( 3)  that shows the following.  

· [image: image2.jpg]


authority endorsement 

· brand name familiarity or slogans ,

· celebrity endorsement ,

· informative 

· quality claims or comparisons 

· status appeal 

Show worksheet 1 and ask the students to identify each logo or brand.

Ask students 

where do you  know these symbols/logos/ brands from

what do you know/ remember about each of these?

Show students a slide where you have written familiar advertising slogans with a slight mistake. Ask your students to correct each slogan.
Explain that companies use ads to influence consumers to buy their products. Logos / symbols / brands are one way to do this. Brainstorm ideas for other ways in which companies try to achieve this? Tell students to think of ads which have influenced them to want specific products What did these ads promise or how did they try to influence them. Show them the third slide
Divide the students in to groups and hand them a stack of advertisements Ask them to analyze  the messages in each ad and put them under the categories from slide 3. They can use the following questions to help them

· What product or service is being advertised?

· What is the ad promising to give/ satisfy? Beauty, love, happiness, comfort, acceptance, etc?)

· Who is the intended audience? What might their response to the ad be?

· What suffering, exploitation, or destruction is hidden from view? (what destruction to the

· environment might the product or service cause?)

Have each group report on a different ad. 

Explain that some of the information in advertisements is fact and some is opinion.  Fact is a statement that can be proven true or false. Opinion is a statement that shows a belief or value

Ask the students to go back to their ads and underline facts with a red marker and opinion with a blue one. AS before, have each group report on a different ad. Once everyone has presented their ads ask the student which arose more frequently facts or opinions

Go back to the same advertisements, ask each group to answer the following questions:

· Who is this good or service aimed at ? (Answers will vary.)

· How does the ad appeal to the consumer’s tastes and preferences? 

· Where would you most likely see this ad and why? 

· Does the ad give you  enough information to decide whether to buy this or not? 

· How important is the packaging and does it influence choice?

· Is the ad aggressive or passive and does this work in its favour or not?

Revise  everything taught and give students the following as a project back up.

You have to create a  substitute mobile for one of the products in your ads..

Your mobile should show the product and the substitutes available for the product on index cards. For example, if your product is a shampoo, you can include other shampoos

Once you have completed your mobiles hang them from the stand.

Ask the students the following?

Which products have few or no substitutes?

Can you think of a product that has almost no substitutes?

Why isn’t it advertised?

What does this tell you?

Are most products advertised dependent on needs or wants?

How does scarcity figure in?

Worksheet 1 
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   What do you associate with the following symbols / logos
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