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A U G A I FA R M  



L O G O



W H A T D O E S T H I S F A R M  

S E L L A N D O F F E R ?  

• They sell about 17 different types
of cheese (sweet, mature) as well
as Italian and French cheese.

• The Augai welcome people from
all over the world to taste their
cheese and learn more about
the process of cheese making in
educational programs.

• Also, they sell cheese to catering
companies.

• They take part in festivals
and projects.



W H Y  D O  T H E Y  

C H O O S E  T O  D O  

I T ?

• Although it is rather difficult,

Gražina enjoys what she

is doing together with her

family.

• The family has

cultivated this land for many

generations, so farming is a

traditional family business.



A B O U T  T H E  

F O U N D E R  O F  

A U G A I F A R M  

• Gražina has got a degree

in floristics.

• Later, she chose to take up

farming and learned about it 

through life experience and

training courses.

• The woman is full of ideas

and is thinking of developing

her business in the field of

eco-tourism.



T E A M W O R K - F A M I L Y  B U S I N E S S  

• This is a family business. Each family 
member has a responsibility.

• Gražina plans educational programs 
for visitors, makes various types 
of cheese, promotes the business and 
manages sales.

• Her daughter works with farm animals.

• Her husband and son-in-law help her 
out with accounting and construction 
works.

• She believes that to work together with 
family members it is necessary to be 
understanding, tolerant and able to 
express your thoughts clearly.



C O M M U N I C A T I O N  I N  F O R E I G N  L A N G U A G E S  

A N D  A B I L I T Y  T O  W O R K  W I T H  

T E C H N O L O G I E S

• Gražina is fluent in Lithuanian, Russian, 

and Polish.

• Due to big foreigners' interest in her 

business, she is trying to learn English 

too.

• She says she knows enough about IT. 

Besides, her son helps her out with 

everything that involves Information 

Technologies.



M A R K E T I N G  S T R AT E G Y  

• According to Gražina, the best way

to promote business is by

satisfying clients' needs,

because good reviews can add to a

great marketing strategy.

• They also have their Facebook page

where people can register for

visits and educational programs,

which is also a great way for people

to get acquainted with their business.

• Their motto is "Cheese is

for everybody, young or old, no

matter whether you live in the

village or city".



W E L C O M E  T O  A U G A I  F A R M !
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