Evaluation Lithuania Experience:
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4)

5)

Vilnius:
Name three interesting facts you learned about Vilnius:
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Commercials

What did you learn about the products from all GTE companies through the
commercials?
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After watching all the videos, what do you think is really important when promoting a
procht via advertisements or commercials?
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What is the biggest difficulty or challenge when producing a commercial for a product?
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Wednesday) and the Vocational Education Centre (on Thursday) broaden your
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a) Name the products that each country sold in Marijampolé and what you have noticed
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- marketing strategy to sell more?
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Cultural differences

Which cultural differences have you noticed in Marijampolé (in the families, at school, in
leisure time activities, in the market)?
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6) Ho:t famil
Guests: What has your host (family) done so you could enjoy the stay in your host
family? What will you and your family have to consider/do so your guest will feel good
when staying with you (accommodation, food, leisure time program...)?
Hosts: What have you and your family done to make your guest feel at home?
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Can you tell any difference about your spoken English before the visit and by the end of
it? (Fluency, vocabulary, self-confidence, etc.)?
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Guests: Which Lithuanian words have you learned?
Hosts: Which words in your guests’ language have you picked up?
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8) (Inter-)Personal skills:
What did you discover about your abilities to communicate with people from different
nationalities? Was there anything you were anxious about but realised later was not so
important?
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9) Overall:
Name the three most valuable aspects about this trip and your learning experience.
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Vilnius:
Name three interesting facts you learned about Vilnius:
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Commercials

What did you learn about the products from all GTE companies through the
commercials?
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After watching all the videos, what do you think is really important when promoting a
product via advertisements or commercials?
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What is the biggest difficulty or challenge when producing a commercial for a product?

For me i+ wos editing and muking a e lan how to stert

How did the visits to the companies (plastic bags, candles, bakery — on Tuesday and

Wednesday) and the Vocational Education Centre (on Thursday) broaden your

entrepreneurial horizon and your idea of career opportunities?
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Market experience:
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- sales behaviour at the stall
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Cultural differences

Which cultural differences have you noticed in Marijampolé (in the families, at school, in
leisure time activities, in the market)?
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7)

8)

9)
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Host family
Guests: What has your host (family) done so you could enjoy the stay in your host

family? What will you and your family have to consider/do so your guest will feel good
when staying with you (accommodation, food, leisure time program...)?
Hosts: What have you and your family done to make your guest feel at home?
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Language skills:
Can you tell any difference about your spoken English before the visit and by the end of
it? (Fluency, vocabulary, self-confidence, etc.)?

It is easier ‘o Skt speaking English.

Guests: Which Lithuanian words have you learned?
Hosts: Which words in your guests’ language have you picked up?
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(Inter-)Personal skills:
What did you discover about your abilities to communicate with people from different

nationalities? Was there anything you were anxious about but realised later was not so
important?
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Overall:
Name the three most valuable aspects about this trip and your learning experience.
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Evaluation Lithuania Experience:

1) Vilnius:

Name three interesting facts you learned about Vilnius: .
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What did you learn about the products from all GTE companies through the of & .
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After watching all the videos, what do you think is really important when promoting a
product via advertisements or commercials? A - 4,
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What is the biggest difficulty or challenge when producing a commercial for a product?
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3) How did the visits to the companies (plastic bags, candles, bakery —on Tuesday and
Wednesday) and the Vocational Education Centre (on Thursday) broaden your
entrepreneurlal horizon and your idea of career opportunities?

Yot s wci Moty cwe Hialb Gowr Swgployeas
Gare. Waply )

4) Market experience:
a) Name the products that each country solmsMaruampole and what you have noticed
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b) How did you feel in your role as a sales person? Why?
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c) What could/should be different in your/ your group’s
- sales behaviour at the stall
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> marketlng strategy to sell more?

5) Cultural differences
Which cultural differences have you noticed in Marijampolé (in the families, at school, in
leisure time activities, in the market)?
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6) Host family
Guests: What has your host (family) done so you could enjoy the stay in your host
family? What will you and your family have to consider/do so your guest will feel good
when staying with you (accommodation, food, leisure time program...)?
Hosts: What have you and your family done to make your guest feel at home?
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7) Language skills: |
Can you tell any difference about your spoken English before the visit and by the end of

it? (Fluency, vocabulary, self-confidence, etc.)?
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Guests: Which Lithuanian words have you learned?
Hosts: Which words in your guests’ language have you picked up?
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8) (Inter-)Personal skills:
What did you discover about your abilities to communicate with people from different
nationalities? Was there anything you were anxious about but realised later was not so
important?

rawsina ol e LRtds ond. havk
O'% wﬁ mQQ\."MQSS St as kV"\‘Oﬁg‘U‘L

T -Emou,ahl» Ie=doudd e Knecaug
5w Com €asil algschmibe .

9) OQverall:
Name the three most valuable aspects about this trip and your learning experience.
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